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Life of the modern person, anyway, is connected with services. Both granting the municipal benefits, and communication, and banking business, and wholesale and retail trade, transport transportations, tourism, insurance, legal, medical, educational services, etc. belong to trade in services. Both the income of the state, and profit of firms, comfort, safety, and welfare of consumers depends on quality of services.

Tourism is one of the leading and most dynamic branches of economy and for fast rates it is recognized as an economic phenomenon of century.

In days of rest, in holiday time, in the summer and in the winter millions of people direct to the country, on a nature bosom, go to multi-day tourist campaigns. In blood at us this passion to the road, desire to see new, novel. Tourism — the most available and rational form of active recreation, physical culture and sport. Change of a usual, daily situation gives to the person the chance to be stirred up, receive a charge of cheerfulness and health.

In many countries tourism plays a significant role in formation of gross domestic product, activization of the foreign trade balance, creation of additional workplaces and employment of the population.
To define concept of tourism and more stoutly to describe the sphere of its activity, it is necessary to allocate first of all various groups of subjects which interact in tourism.

1. Tourists. These are people who feel various mental and physical need which nature defines the directions and types of participation of these people in tourist activity.

2. The organizations providing to tourists goods and services. These are businessmen who see in tourism an opportunity to get profit by means of granting goods and services taking into account demand in the tourist market.

3. Local authorities. Consider tourism as the important factor of economy connected with the income which local citizens can receive from this business in a type of tax coming to the local budget.

4. Host. The local population perceiving tourism first of all as a factor of employment of the population. For this group the result of interaction with tourists, including foreign is important [1].
Thus, tourism can be defined as set of the phenomena and relationship arising at interaction of tourists, suppliers, local authorities and local population in the course of tourist activity.

Travel, tourism are a complex of related spheres of business. The profession, closest to tourism, is distribution of tours, i.e. work of tourist agencies. The railroads, buses, hotels and restaurants are directly involved in tourism of airline, company on a car rental. It is also possible to carry financial structures which finance development of services industry, etc. to the interfaced types of business.

Travel and tourism – two inseparably linked concepts which characterize a certain image of activity of the person. It is rest, active entertainment, sport, knowledge of world around, trade, treatment and a set of other kinds of activity. At the same time there is always a moving of the person to other district or the country, the continent other than its usual location or accommodation.

Thus, travel is a movement of people in time and space, and the person making a trip irrespective of the purposes, the directions, vehicles and temporary intervals, is called as the traveler.

Today Uzbekistan showed to the whole world the hospitable embraces, having become not only the recognized industrial, financial, but also developed tourist center of the region.

The major factor for development of the sphere of tourism is a paid priority attention the Government of Uzbekistan to disclosure of all available tourist potential and creation for this purpose of necessary frame and infrastructure conditions.

The every possible encouragement of development of tourism brought to the level of a state policy promotes that tourism became an integral part of our life, an important source of the income, both for the state, and for individuals and the organizations involved in this sphere.

Attaching special significance to tourism, the decree of the President of the Republic of Uzbekistan in 1992 created the Uzbekturizm National company. The priority directions its activity are improvement of legal and economic bases of tourism, expansion of its infrastructure in the republic, due to attraction of foreign investments, carrying out broad promotion of historical heritage, implementation of restoration works on historical and cultural monuments.

Today all necessary conditions in the country are created. In Uzbekistan are adopted and the laws "About Tourism", "About Insurance", the Program of development of a services sector and service for 2006-2010 and the Resolution of the President of the Republic of Uzbekistan "About additional measures for acceleration of development of a services sector and service in the Republic of Uzbekistan till 2010", the government resolutions directed to formation of favorable business and investment climate in tourist sector, granting privileges, improvements of hotel infrastructure, construction of networks of roads and resorts work.

In Uzbekistan over 400 private tourist firms work. The general coordination work in branch is conducted by the Uzbekturizm National company having the representations not only in all areas of the republic but also in a number of the foreign states. The presentations of tourist capacity of Uzbekistan organized with assistance of the company within the international tourist exhibitions called genuine interest and delight foreign partners

One more important aspect in development of the tourist industry - creation of infrastructure of the services and service meeting the international standards and ready to offer tourists already not only high quality and professionalism, but also uniqueness, identity of service. As show current trends in world tourism, it becomes more and more personified, segmented and narrowly targeted. On trips people of advanced age who seek not only to visit the known historical monuments began to define fashion, but also to learn culture, mentality of the people living in this territory more deeply, to get acquainted with its life, traditions, customs. Thanks to it the level of tourist culture stimulating, in turn, universal development of a services sector and service grew.
Uzbekistan has enormous tourist potential. The country by right is considered one of the centers of tourism not only in Central Asia, but also around the world. In the cities, the most attractive to tourists through which in the ancient time there passed the Great silk way connecting China with the countries of Europe a large number of architectural monuments of various historical eras is located: Samarkand, Bukhara, Khiva, Shakhrisabz, Kokand, Termez. In the ancient cities of Uzbekistan the modern architecture adjoins to monuments of national architecture of the last centuries.

Uzbekistan has also other resources for attraction of a large number of foreign guests: the deserts and reserves rich with different types of animals and plants (sometimes meeting only in Uzbekistan); the mountain tops and the rivers having huge value for development of an active type of tourism; mineral sources with healing water; traditions of applied art and original culture with which it is possible to get acquainted only in Uzbekistan.

Recreational resources of the republic allow to organize different types of rest, tourist routes and to receive foreign guests all the year round.

Today annually Uzbekistan is visited by about 1 million foreign tourists. About 60% of tourists are the share of EU countries, 25% - of the countries of Asia and America. The share of tourists from the CIS countries, including makes about 15% of Russia. Hundreds of tourist routes on all regions of Uzbekistan are created, thousands of monuments of culture, architecture and unique natural places which in the republic there are over four thousand are restored, and more than 140 of them are under protection of UNESCO.

The state now actively supports efforts of some entrance tour operators and travel agencies on creation of new tourist products, in particular, within the program of development of rural, ethnographic, ecological and natural tourism. In our country the ethnographic villages created on the basis of rural settlements in the territory of Jizzakh and some other areas already successfully accept foreign tourists, also settlements for fans the karavan of tours act on camels.

Steady traditions of historical and architectural and ethnocultural types of service find a complete state together with a complex of the cultural and entertaining applications allowing foreign guests to have an intelligible idea of history, traditions, culture of local ethnos. Therefore theatrical performances, game scenes, singing and dancing programs on objects of historical value became an integral part of the international ethnic tours.
The international tourism went a long way in the development and today is one of the most successfully developing branches of the world economy.

As well as any other sphere of economic activity, the industry of tourism is very difficult system which extent of development depends on extent of development of national economy in general.

If earlier tourism served for cognition of the new countries and expansion of an outlook of the tourist, then today this branch is many-sided; there were various new, often unexpected types of tourism. Today many foreign tourists wish to plunge also into the national atmosphere, to directly feel life and culture of the people through participation in life of a family or the village. So there was an ethnographic tourism based on interest of tourists in original life of the people, in acquaintance with national traditions, ceremonies, creativity and culture. This type of tourism is interesting already today and will be demanded in the future in connection with its uniqueness and originality as now an ethnic variety is reduced with a speed, commensurable with rates of loss of biological diversity.
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