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KPEATUBHBbII YHUBEPCUTET: MOJIOJEXb KAK HCTOUHHUK TBOPYECKHUX
HWHHOBAIIUI
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IIpoeKT KpeaTHBHOIO YHHBEPCUTETA PACCMATPUBAET B TOM, YTO J1000e yueOHOe 3aBeJeHHe — B KAKOH
Obl OHO He HAXOJWJIOCH CTPaHe, - MOKET BeCTH CBOM JeJjia ¢ 004bmoil (paHTa3neil 1 HOBATOPCKHM HACTpPOEM.
YT100bI YHMBEPCUTETHI CTYNMHJIH HA 3TOT MYyTh, AOJKHBI ObITh CO3AaHBbI YCJIOBHUS, NMO3BOJSIONINE UM AYMaTh,
IJIAHMPOBAThL U AeiiCTBOBATh TBOpPYeckH. B yHHBepcHTeTax NOJIKHBI BO3HHKATH JIMIePbl, KOTOPbIe HAy4aTcs
0TJaBaTh YacTh CBOeil BJACTH, YTOObI MOBLICUTH COOCTBEHHOE BiUsiHUE. M TaKHX JHAepOB HE0O0X0AUMO HCKATh
cpeau MOJIOJEeKH, CPeiM CTYAeHTOB, H00 HMEHHO OHM SIBJISIIOTCS] HCTOYHMKAMM TBOPYeCKHX HHHOBAIU.

KntoueBble cnoBa: KpeaTWBHBIM YHHMBEPCHTET, KyJbTYpHBIE pPECYpChl, TBOPUYECKUE
WHHOBAIIUH, HCTOYHUK KPEATUBHOCTH.
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Creative project of the University considers that any institution - no matter what it was not in the
country - can conduct their business with great imagination and innovative spirit. Universities to set foot on this
path must be a way to enable them to think, plan and act creatively. Universities should arise leaders who learn
to give a part of their power to increase their own influence. And these leaders should be sought among the
young, among the students, because they are a source of creative innovation.

Key words: creative university, cultural resources, creative innovation, a source of
creativity.

CyTb mpoekTa OepeT cBOe HayaJlo OT KOHLEMIMM KpeaTuBHOro ropoaa Yapnwza JI3umapw,
KOTOPBIM JAeT XApaKTEPUCTHKY COBPEMEHHBIX MHHOBALMOHHBIX I'OPOJOB B OJHOMMEHHOW KHUIE
«KpeatuHblii ropoa». XXI Bek — BeK WHHOBAIIMOHHBIX pEIIEHUH cTapbix mpobiem. UM 3mech
OTPOMHYIO POJIb UTPAIOT MOJIOJIECIKHAS CHJIA.

VIcTOYHMK KpeaTHMBHOCTH — TBOpPYECKHE JIIOJM W OpraHu3anuM, oliajaromue
OTIIMYHUTEIIFHOW OCOOCHHOCTBIO: COOHMpasiCh BMECTE Ha OIHOW TEPPUTOPHH, OHU (OPMHUPYIOT
TBOPYECKYIO CPELLY.

Jlroqu, ompenenuBLIMe yclex pa3BUTUS FOpoJIOB, 00Janar0T HAOOPOM KauecTB, K YHCIY
KOTOPBIX OTHOCSITCSI IIUPOKMM Kpyro3op M TOTOBHOCTb K PHCKY, COCPEJOTOYEHHOCTh Ha
JOJITOBPEMEHHBIX LIENSAX U YETKOE NMOHUMAaHHE CTpPaTeruu, CIOCOOHOCTh paboTaTh, ONMUPASICh Ha
MECTHYIO CHeuu(pUKy, U HAXOAUTh CHUJIbHBIE CTOPOHBI B OYEBHIHBIX HEIOCTaTKaX, >KeJaHWe
o0y4aTh M YYHMTbCS. OTH 4YepThl OOECHEUMBAIOT KPATUBHBIM XapakTep JIOJAM, MNPOEKTaM, H,
HAaKOHEll, - yHUBEPCUTETAM.

KynbeTypa noimkHa onpenensaT TEXHOJIOTHIO TOPOJCKOrO IUIAHWPOBAHUA, a HE BBICTYIIATh
KaKk MaylopeHTa0elbHOE JONOJHEHHWE K TaKuM BONPOCAM Kak CTPOUTENIbCTBO, TPAHCIOPT HU
3eMJIETIONB30BaHNe. VIMEHHO BOCHPHUATHE NEPCIIEKTUB YHUBEPCUTETA CKBO3b INPU3MY KYJIbTYPbI
JOJDKHO 3a7aBaTh CUCTEMY KOOPAMHAT i IUIAHUPOBAHUS >KM3HM YHUBEPCHUTETA U COLIUAIBHOIO
pa3BUTHSL.

Camoe Ba)xHOE€ — 3TO CIIOCOOHOCTb BHJAETh MpPOOJEMYy B LEJIOM U BMECT€ C TeM YMETh
[IOCMOTPETh HAa HEE IOJ HEOXKHJIAHHBIM YIJIOM. TBOpYecKHe JII0JU JEMOHCTPUPYET T'MOKOCTh U
BCETrJia TOTOBBI CPOKYCHPOBATHCS M YETKO OLIEHUTh PUCKH.

[[lupoxoe axkTUBHOE YyYacTUe CTYJEHTOB B pPa3BUTHUM YHUBEPCUTETAa MPU IOMOILU
OpraHu3alMi KOHKYPCOB, KpPYTIJBIX CTOJIOB, KOH(EPEHIMH, BBHICTABOK M BCTPEY, OTKPHIBAIOIIME
TOPU30HTHI KPEaTUBHOCTHU, CMOXET J1aTh 3HAYUTENbHBIM UMITYJIbC BHICIIMM Y4€OHBIM 3aBEACHUSIM U
CTaTh KOHKYPEHTOCIIOCOOHBIM.
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